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INTRODUCTION 
Empirical evidence from media and political 
communication research consistency showed the 
positive influence of news consumption on 
democratically valuable attitudes and behaviors 
(York & Scholl 2015).  News media use 
enriches political learning by producing public 
affairs news, literate people about governmental 
processes, as well as inform them about public 
policy controversies (Zhang & Chia, 2006). 
Spontaneous, it enhances policy reasoning 
(Pingree, Scholl, & Quenette, 2012) increases 
youths interest in politics (Rauf, Hamid, & 
Ishak, 2016) upsurges participation in national 
political campaigns (Bakker & de Vreese, 2011) 
and increases voters turnout (Javaid, & Elahi 
(2014).  
 
For these reasons, news media use is frequently 
viewed to be advantageous from a normative 
democratic perspective that highlights a 
knowledgeable and active populace who can 
sensibly self-govern. However, while the studies 
have frequently mapped the influence of news 
media use on political engagement, yet, little is 
known about the empirical antecedents to, or 
causes of, news media use. Hence, exploration 
of antecedents on how youth become interested 
in news media use deals insight into the political 
socialization process (Kim, 2018, York & Scholl 
2015).  
 
Political socialization has been defined by 
several social scientists. Originally, political 
socialization was eponymous by Hyman in 
1959. He defined that political socialization is 
the learning of social patterns corresponding to 
his societal positions as mediated through 
various agencies of society. Here political 
socialization refers to the process by which the 
individual acquires attitudes, beliefs, and values 
relating to the political system of which he is a 
member and to his own role as citizen with that 
system. Also, it denotes family, school, friends 
and media as salient agencies of political 
socialization (Hyman, 1959; Wass, 2005).  
 
As prior study by Steven Chaffee and colleagues 
proven the role of political socialization agent 
such as family communication processes as 
antecedents to news media use and political 
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outcomes. It is the home where youths likely to 
use variety of print, broadcast and online media 
(Chaffee, McLeod, & Atkin, 1971; Memon, 
Ishak, & Hamid, 2017). Hence, what content 
they prefer to watch or read, is determined by 
parents. This is because previous empirical 
evidence shows that parent is the role model 
(Kuhn, 2004). They directly and indirectly 
influence their offspring media habits (Notten & 
kraaykamp 2009). Direct, when parents are 
actively instructing their offspring, whereas 
indirect, when their offspring imitate parental 
behavior (Notten & kraaykamp 2009).   
 
However, recent studies in political domain 
suggest that extensive media habits, political 
orientations and behaviors are developed during 
youth (Jennings, Stoker, & Bowers, 2009) 
through the various mechanisms, including 
parent to offspring observational learning and 
interpersonal discussion. Youth in their early age 
adopt the parent’s party affiliation. For instance, 
if parents vote for the same party regularly, their 
children will ultimately make identity that “I am 
a member of X party” (Michael et al., 2004).  
Evidently, numerous researches revealed that 
there is a high level of uniformity in media 
consumption party choices, political preferences, 
and attitudes and behaviors amongst parents and 
their offspring (Sani & Quaranta, 2015; Scholl 
& York, 2015).  
By and large, family communication pattern 
influences long-term news consumption and 
political participation (Austin & Nelson, 1993). 
While elaborating the family communication 
pattern, Shah and his colleagues (2009) affirms 
that there are two scopes in family 
communication pattern, first is concept-oriented 
and second is socio-oriented, latter suggests 
about harmonious environment through 
escapism and overt disagreement on topic. In 
contrast, former suggests open conversational 
environment where children are encouraged to 
express their concerns, ideas as well as share 
views on controversial topic. However, family 
communication pattern based on concept 
oriented it the key to youths media and political 
socialization (Lee, Shah, & McLeod, 2013; 
Austin & Nelson, 1993; Memon, Ishak, & 
Hamid, 2017).  This is because; in concept-
oriented communication pattern parents shows 
their reactions to media messages, both positive 
and negative, while encouraging analytical 
discussion of media content with their child 
(Fujioka & Austin, 2002). In concept-oriented 
communication pattern parents seem more likely 
to provide broader contextual information and 
use nondirective statements including 
questioning about and commenting on what they 
see on media (Messaris & Kerr, 1983). Hence, in 
concept-oriented family communication parents 
not only express themselves but also, they ask 
youths’ opinions on television message.  
 
Although, recent studies have showed that 
family communication is the antecedent to youth 
media use (Scholl & York 2015; Kim, 2018), 
however, these studies has been conducted in 
developed countries. To know whether concept-
oriented family communication pattern is really 
influence on youth media use in developing 
country is needed. Therefore, this study 
formulates the positive relationship between 
concept-oriented family communication pattern 
and new media use among Pakistani youths. 
METHODOLOGY 
In this study, data will be collected through 
survey questionnaires administered to 288 
students in three universities located in Sindh, 
Pakistan. The sample includes undergraduate, 
masters and PhD students drawn from the 
faculty of social sciences. The social science 
student sample was chosen because Stolle, 
Hooghe and Micheletti (2005) claimed that they 
are prone to participating in political activities. 
To measure the parameters of this study, this 
research drew on established measures from 
previous studies. Six items from Ritchie and 
Fitzpatrick (1990) were adopted to measure 
concept-oriented family communication pattern. 
Respondents will be  asked level of agreement 
or disagreement on following statements: “my 
parents often say something like “You should 
always look at both sides of an issue”, My 
parents encourage me to question their ideas and 
beliefs”, “My parents often ask my opinion 
when the family is talking about something”, 
“My parents often say something like “Every 
member of the family should have to participate 
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in family decisions”, My parents say that getting 
my idea across is important even if others don't 
like it”, “My parents admit that kids know more 
about some things than parents do” on seven 
point Likert scale. Similarly, for measuring the 
new media use Pasek, Kenski, Romer and 
Jamieson (2006) scale will be adopted. 
Respondents were asked how often they do 
watch TV informational content, read online 
informational content, read traditional 
informational content through a 7-point scale 
ranging from 1 (every day) to 7 (never) as 
anchors. 
 
Lastly, for measuring the, political participation, 
Jung, Kim, and de Zúñiga (2011) scale will be 
adapted. They asked respondents if during the 
past 2 years they had engaged or not in 
conventional such as whether respondents voted 
in 2008 presidential election and non-
conventional political activities like attended a 
political meeting, or rally, work for a political 
party or candidate, wore a campaign T-shirt or 
cap, called or sent a letter to elected public 
officials. Although responses to each statement 
were yes or no, which is fundamentally nominal 
or categorical (discrete at measurement level) 
measurement scale (Scheufele et al., 2006).  
Hence, to achieve the descriptive statistic result 
of respondents’ participation and insufficient 
participation in political realm will be 
determined by summing up the score of 11 
political participating items in SPSS. After 
summing up each respondent’s items score, the 
means value will be calculated for all 
respondents.  Having mean value for all 
respondents, it will be further recorded into 
different variable for creating the additive 
(Composite) index to categories all respondents 
within two groups (i.e., Participating and not 
participating).  
 
To achieve a representative sample of 
respondents, a systematic stratified sampling 
procedure will be employed. Hence, G*Power 
statistical analysis procedure will be adopted for 
determining an appropriate sample for this 
study, which is recommended approach in 
Partial Least Square-Structural Equation 
Modeling (PLS-SEM) (Hair, Hult, Ringle, & 
Sarstedt, 2014). 
THEORY 
For current study, Situated Learning Theory 
(SLT) will be used as theoretical underpinning.  
SLT was proposed by Jean Lave and Etienne 
Wenger in 1991. SLT posits that learning 
squarely in the process of participation not an 
individual head. Learning is by talking and 
experiencing, not by listening (McIntosh & 
Younis, 2010). In addition, SLT propose youth 
learn political values through the membership in 
community; such communities can be school, 
peer group and family. Such communities of 
practices composed of collaborative, 
participatory, dialogue-rich learning 
environment that captures the individual within 
a concrete social situation of political learning 
and development. Similarly, literature suggests 
family communicative culture, , where youth are 
free to express their views on political or social 
issue thus such communicative culture enhance 
political leaning and increases political 
participation. Moreover, STL proposes that these 
communities provide tools and recreational 
media to support, extend and recognize mental 
function (Lave & Wenger, 1991, p.82). Hence it 
is in line with the previous literature therefore it 
is suitable for current study.  
CONCLUSION 
The study will contribute to the literature on 
news media use through exploring the concept-
oriented family communication pattern among 
Pakistani youth. Also, this study will extend the 
situated learning theory by applying and testing 
it in the context of media and communication 
research. The above proposed framework will 
provide important implication to researchers, 
media organizations, policymakers and Election 
Commission of Pakistan on what factor is more 
influential to intersect youth towards the news 
media, political domain and how to engender 
political participation of Pakistani youth. Thus, 
framework will offer guideline of resolving 
issue of lack of political participation of youth 
and improving media consumption behavior of 
youth people.  
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